The aim of the Cambridge Nationals in Creative iMedia is fo develop learners’
digital creativity, technical skills, and understanding of the media industry,
preparing them for future study or careers in creative and digital sectors. By
completing the qualification, learners gain the opportunity to explore a
range of media practices and apply them to realistic, work-related projects.

As part of the course, learners will cover two mandatory units:

o Creadtive iMedia in the Media Industry — building knowledge of how
media products are planned, created, and distributed, and the roles
and processes involved.

« Visual Identity and Digital Graphics — developing skills in graphic design
and digital tools to create effective visual identities and professional
media products.

In addition, learners will complete a third optional unit chosen from a
selection, allowing them to specialise in an area of interest such as animation,
interactive products, or audio-visual media.

Learners can study this qualification at Level 1 or Level 2. On completion, they
will achieve the Cambridge Nationals Certificate in Creative iMedia,
awarded by OCR. The course is structured across a two-year rolling
programme, meaning learners may complete their units in any order
depending on their registration year.

By studying this accreditation learners could pursue careers in:

o Graphic Designer

e Animator

o Web Designer

Careers o Video Editor

¢ Social Media Content Creator
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Cambridge Nationals in Creative iMedia

Specification

https://www.ocr.org.uk/Images/610942-specification-cambridge-nationals-

creative-imedia-j834.pdf

R0O93 Creative
iMedia in the
media
industry
K/618/5870

Overview : The Creative iMedia in the Media Industry (R093) unit is mandatory
and assessed through a written exam. It introduces learners to the media
industry and the processes involved in producing media products, giving
them a broad understanding of how the sector operates. Learners study the
different media sectors, including film, TV, publishing, games, animation, and
online media, and explore the types of products they create. They also learn
about the wide range of creative and technical job roles within the industry,
as well as the importance of identifying and targeting audiences. The unit
covers how client requirements, briefs, and constraints shape media
products, alongside the key planning and pre-production documents used,
such as mood boards, storyboards, scripts, and work plans. Learners also
develop an understanding of how media products are distributed across
different platforms, as well as the legal, ethical, and regulatory issues that
influence production, including copyright and intellectual property. The
assessment is an external exam lasting 1 hour 30 minutes, worth 40% of the
overall qualification, and includes a mix of short and extended response
qguestions, scenario-based tasks, and applied knowledge.

R094 Visual
identity and
digital
graphics
M/618/5871

The Visual Identity and Digital Graphics (R094) unit is a mandatory part of the
Cambridge Nationals in Creative iMedia and is assessed through a practical
non-examined assessment (NEA). In this unit, learners explore how visual
identity is created and applied, focusing on the use of logos, fonts, colours,
and styles to represent brands and products. They develop an understanding
of graphic design principles, including layout, composition, typography, and
house styles, and learn to use digital graphics software to create and edit
professional designs. Learners also study file types and formats, distinguishing
between raster and vector graphics, while considering the importance of
health and safety, legal requirements, and ethical responsibilities such as
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copyright and image sourcing. For assessment, learners respond o a client
brief by creating a visual identity and a set of digital graphics, demonstrating
both their creative and technical skills. This unit, worth 25% of the overall
qualification, provides hands-on experience of design tools and processes,
enabling learners to produce engaging, professional-standard graphics that
communicate effectively with a target audience.

R0O95
Characters
and comics
T/618/5872

The Characters and Comics (R095) unit is an optional non-examined
assessment (NEA) that allows learners to explore the world of character
design and comic creation. In this unitf, learners develop their creative skills by
designing original characters and learning how to communicate personality,
style, and emotion through visual features. They study the conventions of
comics and graphic narratives, including layout, panels, speech bubbles,
and visual storytelling techniques, before applying these to their own work.
Learners will also build technical skills using digital tools and software to bring
their characters and comic pages to life, while considering the importance
of target audiences, client briefs, and copyright when producing creative
content. For assessment, they will respond to a client brief by developing
characters and producing a short comic strip or graphic narrative. This unit,
worth 25% of the overall qualification, gives learners hands-on experience in
combining storytelling and design, enabling them to create imaginative,
visually engaging products suitable for a specific audience.

E

Completing the Cambridge Nationals in Creative iMedia provides a strong
foundation for further study and progression into creative and digital
industries. Learners can contfinue their education by moving on to
qualifications such as:

C— |
Qualification ¢ Level 3 Cambridge Technicals in Digital Media
Next Steps e Alevelsin Media Studies, Film Studies, Art & Design, or Graphic
Communication
e BTEC Level 3 Nationals in Creative Media Production or Digital Media
Wigan & Leigh College:
https://www.wigan-leigh.ac.uk/subject/media/
Further

Education
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