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The NCFE Level 1 Occupational Studies Exploring Award accreditation is designed to
give learners the practical ICT skills to set themselves up for life and succeed in a digital
world. The aim of the course is to provide learners with practical experience in
developing skills in a range of Design, Media and Technology industries. During the
course learners develop skills and knowledge in:

e Photography and Using a Tripod
e Print and Digital Advertising
¢ Radio Production and Radio Laws

By studying this accreditation learners could pursue careers in:
Online/Web Creator

Digital Publisher

Blogger/Viogger

Radio Presenting

Digital Advertising

1 BTEC IT USERS (ITQ) Level 2
OCR Creative iMedia Level 2
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NCFE Level 1 Exploring Award in Occupational Studies (Level 1)

<l

Develop and

use Radio Photography - Introduction to
Presentation Using a Tripod Advertising
Skills
specification https://www.qualhub.co.uk/media/25213/601-1086-7-601-1087-2-601-
1088-0-601-1089-2-qudlification-specification-version-71.pdf
H/505/4166 Overview: Learners develop their own script for a radio show segment, use
radio equipment to record their show and explore the various radio laws that
Develop and | existing when producing, publishing and creating content within the industry.
Use Radio
Presentation | Unit Brief: Specification documentation - Page 80
Skills
1 Credits
L/505/4971 Overview: Learners experience capturing photographs using tripod
equipment. Learners must demonstrate they can capture images at different
Photography — | heights while also safely setting up equipment using spirit levels. Learners then
Using A Tripod | explore the health and safety implications from using equipment within the
industry.
1 Credits
Unit Brief: Unit Brief: Specification documentation - Page 82
M/505/4168 Overview: Learners understand the difference between print and digital
advertising. Learners explore how advertisers use a variety of techniques to
Infroduction to | appeal to specific audiences. Learners then create their own advertising
Advertising campaign to launch a new product on the market.
1 Credits Unit Brief: Unit Brief: Specification documentation - Page 88
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